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Thank you!

Recently, SAPOR enlisted the help of Abt’s in-house creative studio to assist with a refresh of the association’s
brand. A friendly design challenge among the team yielded a variety of potential options for the new identity.
Congratulations to Puneet Kaur, a senior multimedia designer within Abt Creative, who had the winning design
selected by SAPOR'’s leadership board. The new brand features a vibrant color palette, combined with a
sleeker font, and a design element that further accentuates the importance of public opinion in helping to shape
solutions to today’s toughest challenges. It’s about continued dialogue, collaboration, and connecting people
to address technological, scientific, and social change issues worldwide. Look for more exciting updates in the
months to come!
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TIMES & EVENTS

TIMES

THURSDAY, OCTOBER 3, 2019

8:00 a.m. — 4:00 p.m.

8:30 a.m. — 9:30 a.m.

9:30 a.m. — 10:00 a.m.

10:00 a.m. — 11:45 a.m.

10:45 a.m. — 11:00 a.m.

11:45 a.m. — 12:00 p.m.
12:00 p.m. = 1:30 p.m.
1:45 p.m. — 2:45 p.m.
2:45 p.m. - 3:00 p.m.

3:00 p.m. - 5:00 p.m.

5:00 p.m. = 8:00 p.m.

TIMES

Registration Open
Breakfast

Welcome and Announcements
Student Winner

Session 1: Response Rates, Video and Multi-Modes
Refreshment Break

AAPOR Membership and Chapter Relations

Lunch and Keynote Address

LOUD Tables

Refreshment Break

2020 Election Panel
“What Can We Expect?”

Social Networking Event/Dinner Offsite at Sitti

FRIDAY, OCTOBER 4, 2019

8:00 a.m. —12:30 p.m.
8:30 a.m. - 9:30 a.m.

9:30 a.m. — 10:45 a.m.

10:45 a.m. — 11:00 a.m.

11:00 a.m. — 12:30 p.m.

12:30 p.m. — 1:15 p.m.
1:30 p.m. — 2:30 p.m.

2:30 p.m. — 3:00 p.m.

Registration Open

Breakfast

Posters

Refreshment Break

Session 2: Redirected Inbound Calling Sample - RICS
Lunch

Session 3: How We Communicate Affects Response Rates

Closing Remarks and New Officers Announced

WWW.SAPOR.US
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SCHEDULE OF SESSIONS

THURSDAY, OCTOBER 3, 2019

*Presenters noted with asterisk

Session 1: Response Rates, Video and Multi-Modes

10:00 a.m. — 11:45 a.m.

» Electronic Incentive Distribution in a Multi-Mode Survey
Palmer, Dain*, Ryder-Burge, A., Kaderabek, A., Prince, T., & Terry, T., RTl International

» Two weeks, 1,200 Telephone Interviewers: Innovative Approaches Used to Train Telephone Interviewers
Efficiently
Rachel, Tumin* Marion Schultz, Alicia M. Frasier, Rachael Rosenberg, RTI International

« Earlier Nonresponse Phone Prompting in a Web Survey
Megan Waggy*, Bryan Rhodes, Amy Couzens, Elizabeth Robbins, Elizabeth Smith, RTI International

« A Future for Video Interviewing? An Experimental Assessment of Video Mode Compared to Face-to-Face
and Online Self-Complete Interviewing
Kyle Endres*, D. Sunshine Hillygus, Duke University

Chair: Mandee Lancaster, RTI International

Refreshment Break

10:45 a.m. — 11:00 a.m.

AAPOR Membership and Chapter Relations

11:45 a.m. — 12:00 p.m.

Lunch and Keynote Address

12:00 p.m. — 1:.30 p.m. (Lunch) - 12:45 p.m. — 1:30 p.m. (Keynote)

Keynote Address: Where’s Waldo and Wanda? Survey Participation in the Era of Big Data
Trent D Buskirk, PhD, Novak Family Professor of Data Science and the Chair of the Applied Statistics and
Operations Research Department at Bowling Green State University

#SAPORSpeaks | Increasing Response Rates in an Ever-Changing Research World
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SCHEDULE OF SESSIONS

THURSDAY, OCTOBER 3, 2019

LOUD Tables

1:45 p.m. — 2:45 p.m.

Topics will be available at the conference. Each table will have a common problem, question, issue we all
face and this gives us an opportunity to bring these discussions to each other. There will be 5 tables and
we’ll spend 10-15 minutes at each table.

Chair: Michelle Vrudhula, ReconMR

Refreshment Break

2:45 p.m. — 3:00 p.m.

Panel Discussion—2020 Elections, What Is Going to Happen?

3:00 p.m. — 5:00 p.m.

Meghann Crawford, Siena College Research Institute
Dr. Robert Oldendick, University of South Carolina
Dr. Andrew Smith, University of New Hampshire

Chair/Moderator: Jenny Hunter Childs, U.S. Census Bureau

Social Networking Event/Dinner Offsite at Sitti

5:00 p.m. — 8:00 p.m.

Sitti is a 2-minute walk from the City Club:
137 S Wilmington St
Raleigh, NC 27601
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SCHEDULE OF SESSIONS

FRIDAY, OCTOBER 4, 2019

Poster Session

9:30 a.m. — 10:45 a.m.

« The Impact of Changes in Survey Administration Procedures on Response Rate for Florida PRAMS
Justine Gunderson*, Arju Gaggar, Jerri Foreman, Keshia Reid, Florida Department of Health

- El, Cl, O- How Developing Emotional/Communication Intelligence and Observation Skill-sets Aids in
Research and Change Management
Cheryl Carr*, AretelOP LLC

« The Power of Positivity: An Exploration of Psychological Capital (PsyCap) as a Predictor of Phone
Interviewer Performance
Mandee F. Lancaster*, David W. Alward, Stephen M. King, Kathryn L. Dowd, Tamara L. Terry, Stacey W. Bell
and Erica L. Saleska, RTI International

« A computational approach to understanding shifts in public opinions of feminism following the #MeToo
movement: Comparing U.S. and South Korean responses on Twitter
Sangwon Lee*, University of Wisconsin-Madison, Student

» Developing Social Media Ads to Recruit Expectant and New Moms in North Carolina
Stephanie Mclnnis*, Jessica Pikowski, Alyssa Jordan, Ryan Paquin, Amarachi Anakaraonye, Brittany
Zulkiewicz, Megan Lewis, RTI International, Jamie Guillory, Prime Affect Research

« Dashing into Action: Use Cases for the Adaptive Total Design Dashboard
Tamara Terry*, RTI International

« Comparing Web and Paper Responses to the Florida Youth Tobacco Survey: Inconsistencies in Electronic
Vapor Product Use Indicators
Justine Gunderson*, Arju Gaggar, Tera Anderson, Keshia Reid, Florida Department of Health

Refreshment Break

10:45 a.m. — 11:00 a.m.

#SAPORSpeaks | Increasing Response Rates in an Ever-Changing Research World
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SCHEDULE OF SESSIONS

FRIDAY, OCTOBER 4, 2019

Session 2: RICS - Redirected Inbound Calling Sample

11:00 a.m. — 12:30 p.m.

- Informed Consent and User Experience in a Redirected Inbound Calling Sample with Interactive Voice
Response (IVR) Data Collection
Burton Levine*, Paul J. Lavrakas, RTI International

» Questionnaire Design and Measurement Error in a Redirected Inbound Calling Sample with Interactive
Voice Response Data Collection
Michelle Cavazos*, Burton Levin, Ellen Coats, Matthew Farrelly, RTI International

« An Evaluation of a Redirected Inbound Calling Sample (RICS) Survey with Telephone Data Collection
Brenna Muldavin*, Michelle Cavazos, Burton Levine, Ellen Coats, Matthew Farrelly, RTI International

Chair: Dave Roe, Abt Associates
Moderator: Nicole Mack, RTI International

Lunch

12:30 p.m. — 1:15p.m.
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FRIDAY, OCTOBER 4, 2019

Session 3: How We Communicate Affects Response Rates

1:30 p.m. — 2:30 p.m.

« A computational approach to understanding shifts in public opinions of feminism following the #MeToo
movement: Comparing U.S. and South Korean responses on Twitter
Sangwon Lee*, University of Wisconsin-Madison, Student

« Applying sociolinguistics in translating respondent contact letters to encourage survey participation.
Mandy Sha*, MandySha.com

« How can auxiliary data improve non-response bias adjustments in NHANES 2015-16?
Brian Orleans*, Student Winner, UNC Chapel Hill Gillings School of Global Public Health

Chair: Carlye Gates, RTI International

Closing Remarks and New Officers Announced

2:30 p.m. — 3:00 p.m.
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PRESENTATION ABSTRACTS

SESSION 1: Response Rates, Video and Multi-Modes

Electronic Incentive Distribution in a Multi-Mode Survey
Palmer, Dain* Ryder-Burge, A., Kaderabek, A., Prince, T., & Terry, T. , RTI International

Post-paid incentives are an established tool to increase survey response. The use of electronic post-paid
incentives (i.e., e-incentives such as pre-paid Visa Cards) offers the promise of administering incentives more
cost effectively than other methods that require, for example, mailing cash or checks. However, e-incentives
may have lower rates at which respondents request an incentive, particularly those in certain demographic
subgroups such as older respondents. We examined the use of e-incentives during a nationwide multi-
mode survey about boating safety - the National Recreational Boating Safety Survey (NRBSS; n>250,000).
We contacted NRBSS sample members by mail and included a $1 cash pre-incentive. Using a mail with web
push approach, individuals could complete the survey via mail or by completing an online instrument. Boat
owners were offered an electronic $5 pre-paid Visa Card for completing the mail survey or an electronic $10
pre-paid Visa Card for completing the online survey. All e-incentives were distributed via email and could
only be redeemed online. However, if a respondent contacted us and asked for a physical incentive, we
mailed it to them. We will present rates at which respondents requested an e-incentive by response mode
and demographics. Our results will indicate whether there are possible differences in the rates at which
e-incentives are requested for different groups in multi-mode surveys.

Dain Palmer has been a Survey Specialist at RTI since 2016. Before working at RTI he had several jobs related to assessing views
and behaviors related to natural resources. Dain has wide-ranging professional interests that include education, program evaluation,
conservation, and survey methods. Ask Dain about the time he cooked a meal in an outhouse.

NOTES:
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SESSION 1: Response Rates, Video and Multi-Modes

Two weeks, 1,200 Telephone Interviewers: Innovative Approaches Used to Train
Telephone Interviewers Efficiently
Rachel Tumin*, Marion Schultz, Alicia M. Frasier, Rachael Rosenberg, RTI International

Creating and presenting materials in a clear and engaging manner so trainees have the knowledge and skills
needed to be successful, no matter the number of interviewers one is training, is critical. However, training an
exceedingly large number of interviewers presents its own unique challenges, including efficiently certifying
interviewers to assess their readiness for interviewing. Furthermore, due to the large number of trainings that
must occur before dialing begins, there is a potentially lengthy time lapse between trainings and the start of
data collection, which may hinder successful retention of the training material.

This presentation details several training innovations implemented to train approximately 1,200 telephone
interviewers during 4-hour training sessions (72 total) over 12 days for a large, list-based CATI survey. This
presentation highlights two innovations, 1) the creation and use of a written certification module programmed,
administered, and scored within the CATI software platform to ease training staff’s burden, and 2) a 3-minute
refresher video that presented the most critical information for the interviewers to know and retain for the first
day of outbound survey administration. Additionally, we developed engaging videos and tailored the pace of
the training to keep trainees engaged and learning. Without these innovations, completing the trainings in the
allotted time would not have been achievable. Although performed for a very large, and relatively unique data
collection effort, our presentation will describe the practical application of these innovations for any training
effort to provide efficiencies while staying true to training best practices.

Rachel Tumin, PhD, a survey director in RTI International’s Survey Research Division, has more than 7 years’ experience leading and
conducting public health survey and program evaluation projects. Dr. Tumin joined RTI in 2018, and currently serves as a Task Leader
on the CPC+ Patient Experience of Care Survey, which annually surveys approximately 637,000 patients about their experiences with
their primary healthcare providers. She was previously with the Ohio Colleges of Medicine Government Resource Center, a public
university—based center for applied health policy research and technical assistance housed at The Ohio State University. Dr. Tumin
lead projects that studied maternal and infant health, persons with disabilities, and Ohio’s Medicaid population. Dr. Tumin received her
PhD in Epidemiology from The Ohio State University in 2015.

NOTES:
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PRESENTATION ABSTRACTS

SESSION 1: Response Rates, Video and Multi-Modes

Earlier Nonresponse Phone Prompting in a Web Survey
Megan Waggy*, Bryan Rhodes, Amy Couzens, Elizabeth Robbins, Elizabeth Smith, RTI International

Prior research has shown that varying outreach modes (e.g., mail, e-mail, telephone) during survey data
collection can increase response rates and decrease nonresponse bias. To make efficient use of data collection
resources, surveys often use more expensive outreach modes (e.g., telephone and in-person) in the later stages
of the data collection period (e.g., e-mail, then mail, then telephone). Costs for any given mode, however, can
vary depending on the protocol used. A low-cost telephone outreach protocol used early in a data collection
period may gain the advantages of varying the outreach modes without adversely impacting the budget.
Mortality in Correctional Institutions (MCI) is an annual data collection of jails and prisons (referred to as
‘agencies’). During data collection, agencies are periodically prompted with mail and e-mail reminders to submit
data online. Near the end of data collection, project staff reach out to nonresponding agencies by phone to
encourage participation until data are received or the agency refuses. In the most recent data collection year,
however, we introduced a low-cost single phone prompt earlier in the data collection period. The intention

of this added step was to increase the response rate earlier in data collection, thus reducing costs for later
outreach. This presentation will evaluate the costs and benefits of this added step, including the impact on
overall costs, data quality, and response. We will further examine if select types of agencies responded to this
prompt differently than others.

Megan Waggy is a Research Survey Scientist at RTI International. She has worked at RTI for 5 years following completion of a master’s
degree in Industrial/Organizational Psychology at East Carolina University and a bachelor’s degree in Psychology at the University

of Kansas. Her primary responsibilities include task management on criminal justice and energy studies. These studies are primarily
longitudinal establishment surveys that are administered by web, paper, and phone.

NOTES:
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SESSION 1: Response Rates, Video and Multi-Modes

A Future for Video Interviewing? An Experimental Assessment of Video Mode
Compared to Face-to-Face and Online Self-Complete Interviewing
Kyle Endres* and D. Sunshine Hillygus, Duke Initiative on Survey Methodology

As the costs and challenges of face-to-face interviewing has increased in recent years, major government-
funded surveys have increasingly moved online, but this shift has raised concerns about data comparability and
quality. Given these issues, we consider the viability of web-based video interviews. We evaluate differences
between a self-administered, online survey and a Face-to-Face (FtF) follow-up survey randomly assigned to
either be conducted via video or in-person. The design allows us to test for both within and between subject
differences across modes. The video interviews show the same advantages and disadvantages of in-person
interviews compared to self-administered online surveys, indicating potential of this cost-saving survey design.

Kyle Endres, PhD is postdoctoral fellow at the Duke Initiative on Survey Methodology (DISM). Kyle completed his PhD in Government
at the University of Texas at Austin. Prior to joining DISM, he was a predoctoral research fellow at the Center for Electoral Politics and
Democracy at Fordham University. Kyle studies how data and technological advancements influence who participates in politics and
how they participate. Using a unique combination of data sources that link voter files, proprietary campaign records, original surveys,
and field experiments, Kyle’s research investigates how targeted policy information drives some individuals away from electoral
politics, while motivating non-electoral engagement such as political consumerism. A related area of his research focuses on survey
methodology and design.

NOTES:
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PRESENTATION ABSTRACTS

SESSION 2: Redirected Inbound Calling Sample - RICS

Informed Consent and User Experience in a Redirected Inbound Calling Sample with
Interactive Voice Response (IVR) Data Collection
Burton Levine*, Paul J. Lavrakas, RTI International

Redirected Inbound Call Sampling (RICS) is a nonprobability telephone sampling methodology where callers
to toll-free numbers not in normal use are redirected to an IVR screening, recruitment, and data collection
system. In RICS, as in all studies involving human subjects, the ethical treatment of sampled individuals is

an overarching concern. RICS needs to be evaluated to determine if there are operationalizations that fail

to achieve the standard of ethical treatment of survey respondents as described in the AAPOR document,

The Code of Professional Ethics and Practices (Revised 11/30/2015), and under which operationalizations
ethical treatment of survey respondents is achieved. In this paper we address a knowledge gap on how
implementation decisions affect the experience of the respondents in a RICS survey where all the survey is
carried out via IVR. We fielded 5 versions of an informed consent script where each respondent was randomly
assigned to one of the scripts. We examine the relationship between the informed consent script versions,
whether respondents reported placing the call about an emergency, and if the emergency was life threatening.
We examine if the respondent was at home or at work when they placed the call. We evaluate the users’
reaction to being redirected to the survey. We conclude that with the proper framing of the informed consent
script, recruitment and data collection in a RICS study carried out via IVR can achieve the standard of ethical
treatment of survey respondents as described in, The Code of Professional Ethics and Practices, and can do so
without materially lowering the response rate.

Burton Levine, has been working as a survey statistician at RTI International for 19 years. He oversees sampling design tasks for dual
frame telephone, address-based sample, list sample, and online panel surveys in the context of population health surveillance. His
research includes optimizing outbound telephone surveys and creating a new nonprobability sampling methodology that uses inbound
telephone calls.

NOTES:
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SESSION 2: Redirected Inbound Calling Sample - RICS

Questionnaire Design and Measurement Error in a Redirected Inbound Calling
Sample with Interactive Voice Response Data Collection
Michelle Cavazos*, Burton Levin, Ellen Coats, Matthew Farrelly, RTI International

Redirected Inbound Calling Sample (RICS) is an emerging nonprobability sampling methodology. In our
implementation of RICS, telephone calls to toll-free numbers, not in normal use, are redirected to an interactive
voice response (IVR) system that screens for eligibility, recruits respondents, and collects data though

touches to the respondents’ telephone keypad. Although measurement error has been reported in previous
RICS surveys with IVR data collection, there has been no published research evaluating methods to reduce
measurement error. To address this knowledge gap, we evaluate the relationship between questionnaire design
and measurement error in an IVR instrument using RICS. We varied the following IVR instrument characteristics:
question length and order, questionnaire length, and not allowing respondents to answer a question before

all the response options are read (referred to as “no barge-in”). We fielded a questionnaire designed for
surveillance of tobacco-related outcomes to national samples using both RICS with IVR data collection and
dual-frame random digit dialing (DFRDD) computer-assisted telephone interviewing (CATI). The RICS instrument
contained several different implementations. We compare tobacco-related population estimates calculated from
the different implementations of the RICS IVR with the DFRDD survey. We found that fielding an IVR instrument
with shorter questions and using “no barge-in” reduced measurement error.

Michelle Cavazos is a Research Public Health Analyst in RTI International’s Center for Health Policy Science and Tobacco Research.
She has experience in survey methods research and data collection methods for public health surveillance. Ms. Cavazos manages
a variety of data collections that use samples from dual frame telephone, address-based sample, online panels, social media, and
redirected inbound calling sample.

NOTES:
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PRESENTATION ABSTRACTS

SESSION 2: Redirected Inbound Calling Sample - RICS

An Evaluation of a Redirected Inbound Calling Sample (RICS) Survey with Telephone
Data Collection
Brenna Muldavin*, Michelle Cavazos, Burton Levine, Ellen Coats, Matthew Farrelly, RTI International

We examined methodological successes and challenges encountered during a redirected inbound calling
sample (RICS) survey with interactive voice response system screening (IVR) and computer assisted telephone
interviewing (CATI) data collection. As part of our examination, we compared our RICS results with the results
of the dual-frame random digit dialing (DFRDD) study completed the same quarter, using the same core
interview questions. Several of the operational details examined contributed to success or created challenges
for the RICS data collection. These include type of IVR scripts used, precautions related to emergency calls,
systems integration, staffing protocols, and representativeness of RICS respondents compared to the DFRDD
respondents. Overall, our results indicate that this methodology can be a cost-effective way to complete high
quality telephone interviews, provided that supporting systems and processes are well designed and well
executed.

Brenna Muldavin, M.S., is a Research Survey Scientist at RTI International where she manages projects throughout their full life
cycle—from study design and budgeting through to questionnaire development, systems development, training, data collection, and
reporting. She has contributed to a wide variety of research studies, including live-interviewer telephone, interactive voice response
(IVR) system telephone, Web, mailed paper, in-person, and complex multimode surveys. The prospect of solving tough technical,
analytic, and strategic problems inspires Ms. Muldavin’s most enthusiastic efforts, especially when the solutions lead to worthy results.

NOTES:
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SESSION 3: How We Communicate Affects Response Rates

A computational approach to understanding shifts in public opinions of feminism
following the #MeToo movement: Comparing U.S. and South Korean responses on
Twitter

Sangwon Lee*, University of Wisconsin-Madison, Student

This study aims to examine how public opinion regarding feminism has evolved following the #MeToo
movement by comparing public opinion trends between the U.S. and Korea. To examine this question, |
collected Twitter data with the keyword ‘femi’ for the duration of one year, starting days before the outbreak

of each movement (which occurred separately) in the U.S. and South Korea. | performed keyword analysis

and topic modeling on the data, and | present the following results here. In the U.S., words such as “right” and
“call” increased in usage following the beginning of the #MeToo movement. Compared to U.S., South Korean
sentiment toward feminism appears to have been more polarized originally, and this trend worsened after the
#MeToo movement. During the #MeToo movement phase, some radical/extreme sites emerged and gained
public attention. They declared that all men are latent criminals, which provoked antipathy toward feminism. For
instance, six months after the #MeToo movement began, one of the most frequently used words along with femi
was “WOMAD,” which is one of the most radical feminism websites in South Korea that has often been criticized
for their mocking and evident hatred of all “biological males.” Ever since “WOMAD” became the hot issue in the
Twittersphere, the negative sentiment toward feminism has surged. One year after the first #MeToo movement,
the most frequently used keywords were “misogyny” (hatred of woman), which is often used by pro-feminists,
and “non-feminist,” which is often used by anti-feminists. Further implications will be discussed.

NOTES:
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PRESENTATION ABSTRACTS

SESSION 3: How We Communicate Affects Response Rates

Applying sociolinguistics in translating respondent contact letters to encourage
survey participation
Mandy Sha*, www.mandysha.com and coauthor of The Sociolinguistics of Survey Translation

The ultimate purpose of a respondent contact letter is to encourage survey participation. When reaching
non-English speaking populations, a common practice is to translate the content of the letter word for word
from English to the target language. Prior literature suggested that this approach can be problematic because
even when the respondents understood the translation word for word, they did not necessarily understand

the communicative intent of the letter and thus may not take the action of participating in the survey.
Sociolinguistics is the study of language use in the social contexts and how social and cultural factors influence
language use. We maintain that language use is not just applying a static system of words and sentences to
express ideas and meanings, but rather, it involves users (respondents) and uses (how the letter is written and
structured). In a U.S. government study, cognitive interview results with 204 respondents in English, Spanish,
Chinese, Korean, Russian, and Vietnamese suggested (a) the traditional method of translating contact letters
failed to communicate the intended message; (b) when we applied sociolinguistics theories of social interaction,
encompassing attention to communication channel, relationship, and topic introduction, to translating and
evaluating letters, respondents’ understanding was enhanced as well as their willingness to participate.

Mandy Sha is coauthor of The Sociolinguistics of Survey Translation (2019) and coeditor of the forthcoming The Essential Role of
Language in Survey Research. She directs research studies and increases the scientific body of knowledge through publications,
international speaking engagements, and professional service. She chairs the 2020 conference of the American Association for Public
Opinion Research (AAPOR). Connect with Mandy at www.mandysha.com and @MMandySha.

NOTES:
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SESSION 3: How We Communicate Affects Response Rates

How can auxiliary data improve nonresponse bias adjustments in NHANES 2015-16?
Brian Orleans*, Student Winner, UNC Chapel Hill Gillings School of Global Public Health

The National Health and Nutrition Examination Survey (NHANES) and the entire survey research discipline is
facing a colossal shift in that response rates (RRs) are declining across the board1. A low response rate, or high
nonresponse rate, is indicative of a potential for nonresponse bias, although there is not necessarily any bias2.
As such, it is worth exploring to what extent survey estimates are biased by nonresponse. While the study will
shed some light on the potential for nonresponse bias, the primary goal of the study is related to nonresponse
adjustments. | assess what further can be done to better the adjustments for nonresponse in hopes of
mitigating nonresponse bias in NHANES. This study will take advantage of auxiliary data, i.e. data on both
respondents and non-respondents that supplements collected survey data, to carry out these two research
aims. The hope here is that the auxiliary data will even improve the helpfulness of the nonresponse adjustments
and perhaps, the wealth of auxiliary data will offer new evidence about nonresponse bias in NHANES. | also
consider alternative methods to what NHANES currently uses to create nonresponse adjustment factors.

Brian Orleans is a graduate student in the department of biostatistics at UNC Chapel Hill, Gillings School of Global Public Health.

NOTES:
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POSTERS

POSTER: Response Rates and Nonresponse

The Impact of Changes in Survey Administration Procedures on Response Rate for
Florida PRAMS

Justine Gunderson*, Arju Gaggar, Jerri Foreman, Keshia Reid, Florida Department of Health

The Florida Pregnancy Risk Assessment Monitoring System (FL PRAMS) is an ongoing population-based
surveillance system of maternal behaviors and experiences before, during, and shortly after pregnancy.
Approximately 200 women who have recently given birth are sampled monthly from Florida birth records and
invited to participate. Surveys are mailed to mothers with telephone follow-up of non-responders. FL PRAMS
has recently experienced low survey participation, with unweighted response rates of 36% in 2016 and 37% in
2017. In efforts to increase response rates, FL PRAMS implemented several changes in survey administration
procedures following the 2017 cycle. In May 2019, FL PRAMS was granted access to the Florida Women,
Infants, and Children (WIC) program database as an alternate search engine for addresses and phone numbers,
enabling increased accuracy in correspondence. During this time, FL PRAMS also began using United States
Post Office (USPS) tracking software to monitor returned surveys, resulting in increased verification of returned
mail and a reduction in lost mail. In October 2018, the monthly sample import date was changed from the 15th
of every month to the first working Monday, further improving address accuracy and reducing returned mail by
reaching mothers earlier in the mailing cycle. In April 2019, mailing materials were rebranded and streamlined
to increase survey engagement and reduce the amount of mail selected mothers receive. Preliminary results
indicate increased survey participation, with an unweighted response rate of 39% for 2018. FL PRAMS will
continue to evaluate the impact of these efforts on response rates.

Justine Gunderson has been with the Florida Department of Health since 2018 and currently serves as the survey statistical manager.
In this role, she is responsible for the administration and analysis of several statewide public health surveillance surveys, including the
Behavioral Risk Factor Surveillance System (BRFSS), the Florida Youth Tobacco Survey (FYTS), and the Pregnancy Risk Assessment
Monitoring System (PRAMS). She received her PhD in sociology from Florida State University in 2017.
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El, CI, O- How Developing Emotional/Communication Intelligence and Observation
Skill-sets Aids in Research and Change Management
Cheryl Carr*, AretelOP LLC

Arguably, adaptation and the progressive management of change is crucial to any scholar during research and in
order to thrive and succeed in the present highly competitive and continuously evolving information age we study,
work and live in. However, theories and approaches to change management currently available to academics and
practitioners are often dated, contradictory, mostly lacking empirical evidence and supported by unchallenged
hypotheses concerning the nature of contemporary organizational and individual change management. The
purpose of this presentation is, therefore, to provide a critical review of some of the main theories and approaches
to research, planning, strategizing and managing change using approaches that are asset based. The presentation
is interactive, defining Emotional Intelligence (El) and Communication Intelligence (Cl) as part of the asset- based
Community Capital Framework (CCF) and The Multiple Intelligence Theory of Dr. Howard Gardner. El and CI

are the “other kind of smart” made up of four core skills that pair up under two primary competencies: personal
competence and social competence. These two primary competencies require high levels of self-management,
self-awareness, social awareness and relationship management. This interactive presentation concludes with
recommendations for attendees to implement these assumed to be in place skill-sets. Change, after all, is a
constant; our shaping it determines our future so it behooves us to learn how to change at the speed and degree
required in this multi-ethnic, multi- gendered, multi-cultural world we live in.

Cheryl Carr is a Senior Consultant at the Center for TEEMA Solutions in Dallas, Texas, Faculty Associate and Program Manager for
Tarrant County Community College and has been an Adjunct Faculty Member at Baker University instructing Critical Thinking and
Business Communication at the graduate school of business. Dr. Carr has an MBA in Organizational Leadership as well as a Doctorate
of Business Administration; certifications in Industrial Organizational Psychology from the Chicago School of Professional Psychology;
Prosci Change Management and Positive Applied Psychology, In addition, she is a member of the following organizations; the Society
of Industrial Organizational Psychology and Association of Change Management Professionals. As a prominent, speaker and specialist
in Industrial Organizational Psychology, Dr. Carr has spent over two decades consulting with businesses and helping organizations
solve problems by: inspiring work-related “culture” changes, developing superior curriculum, improving leadership and creating
excellence in processes and procedures related to collaboration and use of technology. Her proprietary methods utilizing CALM for
OCM (computer aided leadership and management) are being developed into a textbook to help aid companies and the people not
just to change but change effectively and persistently.
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The Power of Positivity: An Exploration of Psychological Capital (PsyCap) as a
Predictor of Phone Interviewer Performance

Mandee F. Lancaster*, David W. Alward, Stephen M. King, Kathryn L. Dowd, Tamara L. Terry, Stacey W. Bell
and Erica L. Saleska, RTI International

Phone interviewers are a key to successful survey data collection efforts in the social and health sciences. The

ability to collect quality data while managing costs requires a minimum level of effectiveness from each individual
phone interviewer. However, phone interviewers will likely perform differently based on both life and professional
experiences, even when trained to complete a study in a standardized manner. This is especially true when the study
calls for complex case management as well as dealing with challenging points of contact.

This study will explore whether Psychological Capital (PsyCap) — first-order state-like positive psychological resources
of hope, efficacy, resilience, and optimism (HERO) — can predict phone interviewer tenure and performance. This
study will analyze how PsyCap relates to successful phone interviewer performance on a large, national business-to-
business study. Additionally, we will analyze whether the degree of PsyCap can predict success and project phone
interviewer tenure.

We will present the results examining the relationship between phone interviewer PsyCap and study-specific
performance measures as well as tenure on this ongoing, multi-year project. We will collect data from phone
interviewers using a paper-and-pencil survey instrument, assessing PsyCap through a scientifically-accredited, pre-
existing self-report measure.

The main goal of this research is to determine if PsyCap can predict successful phone interviewer performance

and increased tenure. This information could then be used to predict future success among newly hired phone
interviewers by administering this same measure to new hires. Individuals who score congruently with longstanding
high-performing phone interviewers may potentially be better long-term fits for these types of studies. Due to the

state-like nature of PsyCap, it could be developed over time to enhance performance and tenure after hire.

Mandee Lancaster joined RTI International in 2015 and is currently a Research Services Manager in the Division of Research
Services. She manages data collection production for one of the largest and most complex federal projects in RTI’s survey research
portfolio. Prior to joining RTI, she served as the Director of the Center for Survey Research and the Director of Leadership Initiatives
in East Carolina University’s Office of Innovation and Economic Development. She holds a BA in Psychology, an MA in Industrial/
Organizational Psychology, and a Graduate Certificate in Economic Development; all from East Carolina University. Ms. Lancaster
currently serves as SAPOR’s Associate Secretary/Treasurer.
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A computational approach to understanding shifts in public opinions of feminism
following the #MeToo movement: Comparing U.S. and South Korean responses on
Twitter

Sangwon Lee*, University of Wisconsin-Madison, Student

This study aims to examine how public opinion regarding feminism has evolved following the #MeToo movement
by comparing public opinion trends between the U.S. and Korea. To examine this question, | collected Twitter
data with the keyword ‘femi’ for the duration of one year, starting days before the outbreak of each movement
(which occurred separately) in the U.S. and South Korea. | performed keyword analysis and topic modeling on

the data, and | present the following results here. In the U.S., words such as “right” and “call” increased in usage
following the beginning of the #MeToo movement. Compared to U.S., South Korean sentiment toward feminism
appears to have been more polarized originally, and this trend worsened after the #MeToo movement. During the
#MeToo movement phase, some radical/extreme sites emerged and gained public attention. They declared that
all men are latent criminals, which provoked antipathy toward feminism. For instance, six months after the #MeToo
movement began, one of the most frequently used words along with femi was “WOMAD,” which is one of the
most radical feminism websites in South Korea that has often been criticized for their mocking and evident hatred
of all “biological males.” Ever since “WOMAD” became the hot issue in the Twittersphere, the negative sentiment
toward feminism has surged. One year after the first #MeToo movement, the most frequently used keywords were
“misogyny” (hatred of woman), which is often used by pro-feminists, and “non-feminist,” which is often used by
anti-feminists. Further implications will be discussed.

NOTES:
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Dashing into Action: Use Cases for the Adaptive Total Design Dashboard

Tamara Terry*, RTI International

Having an appropriate reporting infrastructure is pivotal in successfully managing data collection projects. The
more efficiently and comprehensively data collection managers can measure, assess, and interpret survey data
and paradata, the more targeted and strategic project managers can be in managing data collection. In recent
years, RTI has prioritized improving our interviewers’ performance with the development and implementation
of reports that leverage case history and other paradata. These reports account for sample differences across
interviewers to allow for faster and more accurate detection of underperforming interviewers, (Terry, Peytchey,
et al, 2016). Survey data collection is evolving and it’s important that project leaders are ahead of the curve in
developing innovative ways to minimize total error across multiple data sources while efficiently utilizing project

resources.

RTI developed an Adaptive Total Design (ATD) Dashboard to visualize the paradata and reports to optimize data
collection management. This interactive platform allows users to compile, monitor, and visualize data from multiple
sources and multimode survey designs. We integrate data from an array of sources, including computer-assisted
telephone interviewing (CATI), computer-assisted personal interviewing (CAPI), Hatteras—RT/’s internal web data
collection system, Voxco, and TeleForm. In 2018, we combined project costs and interviewer-level performance
data (production and quality) within the dashboard to create a comprehensive data collection performance
monitoring tool. The enhanced dashboard was utilized by several large scale CATI/PAPI projects.

In this presentation, we will focus on how we utilized the ATD on these projects to track data collection and ensure
data quality. With future enhancements, we will further standardize the ATD approach with a robust reporting
platform designed to maximize the quality of all data collection efforts.

Tamara Terry is a Senior Research Manager in RTI International’s Division for Research Services. She has over 15 years’ of experience
in survey data collection, survey design, and training. Tamara is a proven leader and is often tasked with providing guidance to large
scale project teams and connecting teams together to meet goals at RTI. Tamara is a dedicated researcher and has served on the
executive council for the Southern Association for Public Opinion Research and the American Association for Public Opinion Research.
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Comparing Web and Paper Responses to the Florida Youth Tobacco Survey:
Inconsistencies in Electronic Vapor Product Use Indicators
Arju Gaggar, Justine Gunderson®, Tera Anderson, Keshia Reid

The Florida Youth Survey (FYS) is a statewide youth health surveillance program consisting of four survey
instruments administered to public middle and high school students. In 2019, an online version of the FYS
(eFYS) was offered for the first time, in place of the traditional paper-and-pencil (PAPI) questionnaire. The 2019
FYS sample included schools across 40 counties; 13 counties opted to administer the eFYS and 27 opted for the
PAPI. The overall eFYS response rate was 70.6% while the PAPI response rate was 69.3%.

To evaluate the impact of online FYS administration, several indicators about use of electronic vapor products
(EVP) from the Florida Youth Tobacco Survey (FYTS) instrument were analyzed. Of 10,775 FYTS respondents in
2019, 3,737 (34.7%) received eFYS and 7,038 (65.3%) received PAPI. Several inconsistencies were noted. Among
PAPI respondents, 26 (1.3%) reported they had ever used an EVP but also responded that they had never used
EVPs when asked about age of first use, compared with 41 (3.6%) eFYS respondents (p<0.001). In addition, 93
(4.7%) PAPI respondents who said they had ever used EVPs also reported never using an EVP when asked
about where they usually used EVPs, compared with 104 (9.7%) eFYS respondents (p<0.001). Overall, fewer
inconsistencies were noted among PAPI respondents.

Although most inconsistencies are eliminated during data cleaning by conducting consistency checks, these
findings encourage further discussion about the use of different survey administration modes among youth
populations and how different methodologies can be best implemented to achieve valid results with minimal
errors.

Justine Gunderson has been with the Florida Department of Health since 2018 and currently serves as the survey statistical manager.
In this role, she is responsible for the administration and analysis of several statewide public health surveillance surveys, including the
Behavioral Risk Factor Surveillance System (BRFSS), the Florida Youth Tobacco Survey (FYTS), and the Pregnancy Risk Assessment
Monitoring System (PRAMS). She received her PhD in sociology from Florida State University in 2017.
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Where’s Waldo and Wanda?
Survey Participation in the Era of Big Data.

Trent D Buskirk, PhD

Trent D. Buskirk, PhD is the Novak Family Professor of Data Science and the Chair of the Applied Statistics

and Operations Research Department at Bowling Green State University. His research interests are varied and
include Mobile and Smartphone Survey Designs, methods for calibrating and weighting nonprobability samples,
and in the use of machine learning methods for social and survey science design and analysis. Prior to his post
at BGSU, Trent served as the Director for the Center for Survey Research at UMASS Boston and prior to that
Trent was the Vice President for Statistics and Methodology at the Marketing Systems Group (MSG) and was
tenured in the department of Biostatistics in the School of Public Health at Saint Louis University. Dr. Buskirk’s
research has been published in leading survey, statistics and health related journals such as Field Methods,
Journal of Royal Statistical Society, Social Science Computer Review, Journal of Official Statistics, Preventative
Medicine, Cancer, Journal of Clinical Epidemiology, Survey Methods: Insights from the Field and Methods, Data
and Analysis, Public Opinion Quarterly and the Journal of Survey Statistics and Methodology. Recently, Trent
served as the President of the Midwest Association for Public Opinion Research in 2016, the Conference Chair
for AAPOR in 2018 and is currently part of the scientific committee for the BigSurv18 conference. In 2017 Trent
was named Fellow of the American Statistical Association and was part of the scientific committee for the recent
BigSurvi18 conference. When Trent is not working or thinking about surveys or machine learning, you can find
him playing resident prince to his two princesses or playing an action packed game of pickleball!

http://measureradio.libsyn.com/new-technology-and-the-future-of-surveys
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THURSDAY, OCTOBER 3, 3:30 P.M. — 5:00 P.M.

2020 Election Panel — What Can We Expect?

Panelist 1

Meghann Crawford, Siena College Research Institute

Meghann Crawford is the Director of Data Management at the Siena College Research Institute. Siena recently
partnered with the New York Times Upshot during the 2018 mid-term elections to conduct live polling in 62
congressional districts and 6 senate races. Utilizing 5 different call centers, this project was a fully transparent
look into pre-election polling. In addition to this project, Siena regularly conducts public opinion polls in New
York State on various topics including politics, economics, health and well-being.

Panelist 2

Andy Smith, University of New Hampshire

Andrew Smith has been Director of the University of New Hampshire Survey Center since 1999 and is Professor
of Practice in the UNH Department of Political Science. He has more than 30 years experience in academic
survey research and is past President of the Association of Academic Survey Research Organizations and is
Vice President, President Elect of the New England Chapter of the American Association for Public Opinion
Research (NEAAPOR).

Professor Smith and the UNH Survey Center conduct surveys for academic researchers, governments, and not
for profits. The Survey Center is also known for their public opinion polling for media organizations including
the Boston Globe, Philadelphia Inquirer, Hartford Courant, Portland (ME) Press Herald, Providence Journal,
USA Today, CNN, Fox News, as well as local televisions stations in Massachusetts, New Hampshire, and
Pennsylvania.

Professor Smith has published in multiple journals, including APSR and POQ, and is co-author with David Moore
of The First Primary: New Hampshire’s Outsize Role in Presidential Nominations, published by the University
Press of New Hampshire. His recent research focus on methodological issues in pre-election polling and how
that impacts survey findings.
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2020 ELECTION PANEL

THURSDAY, OCTOBER 3, 3:30 P.M. — 5:00 P.M.

2020 Election Panel — What Can We Expect?

Panelist 3

Robert Oldendick, University of South Carolina

Robert Oldendick is a Professor of Political Science at the University of South Carolina and former Director

of USC’s Survey Research Laboratory. He is the author of more than 30 articles on public opinion and survey
methodology and co-author of the book, Public Opinion: Measuring the American Mind. He has been involved
in political polling for more than 40 years and has witnessed the many changes that have taken place in this
process during this period.

Moderator

Jennifer Hunter Childs, U.S. Census Bureau

Jennifer Hunter Childs is the Assistant Center Chief of the Emerging Methods and Applications area of the
Center for Behavioral Science Methods at the U.S. Census Bureau. Jenny began her career at the Census
Bureau in 2002 as a Survey Statistician in the Statistical Research Division (SRD), where she conducted
cognitive testing and other qualitative work. When the Center for Survey Measurement formed from SRD,
Jenny continued as a Research Psychologist, leading questionnaire development work, experimental testing,
and contributing to operational design considerations for the decennial census. In 2009, Jenny completed the
Department of Commerce’s Executive Leadership Development Program. More recently, she has been engaged
by statistical agency heads in a line of research on trust, privacy, confidentiality, and public opinion towards
federal statistics and the statistical use of administrative records.

Jenny has served the field of public opinion research on the American Association for Public Opinion
Research’s Executive Council as the Chair of the Membership and Chapter Relations Committee as well as the
Communication’s Committee. She also served a term on the Council of the World Association for Public Opinion
Research as the Co-Chair of the Publications Committee.

Jenny has a Master of Science Degree in Psychology from the University of Maryland College Park and a
Bachelor of Arts Degree in Psychology from Shepherd College. She resides in Charles Town, WV, with her
husband, Lee and their three children. In her free time, Jenny volunteers supporting adoption, awareness of
human trafficking and domestic violence. For fun, she enjoys vacationing and traveling with her family.
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COMPREHENSIVE END-T0-END CONSUMER INSIGHTS FOR

FASTER, SMARTER, BETTER DECISIONS
TO HELP YOUR BUSINESS GROW.

Whether you're eyeing markets in the next town or across continents, we
understand the importance of knowing what consumers watch and buy.
That's our passion and the very heart of our business.

We study consumers in more than 100 countries to give you the most
complete view of trends and habits worldwide. And we're constantly
evolving; not only in terms of where we measure, or who we measure, but in
how our insights can help you drive protable growth.

So let's put our heads together, We'll bring our insight to your business and
help you grow.

Copyright © 2017 The Nielsen Company
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cost-effective data collection
staffing solutions

¢ Nationwide network of 750,000+ call center,
field and survey research workers
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leading research organizations

*  Reduced attrition rates & training costs
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To Learn More About Headway

. headway headwayinresearch.com
w |N RESEARCH azdanowski@headwaywfs.com

Division of Headway Workforce Solutions 919-424-5788

Ipsos KnowledgePanel® Omnibus
|deal for Government & Academic Research

Only Ipsos KnowledgePanel® combines rigorous sampling
methodology with the latest online survey technology

to meet the high standards essential for federally funded
research. You can rely on our experts to provide the scientific
rigor required for scrutiny and peer review.

Ipsos KnowledgePanel Government and Academic
Omnibus provides high caliber online research among the
United States’ largest probability-based sample necessary
for government, academic and social science surveys.

Contact us today:

Bob Torongo

Senior Vice President, US, Public Affairs
2020 K St. NW, Washington, DC
robert.torongo@ipsos.com

ipsos.com/en-us/solution/knowledgepanel

Ipsos
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